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FOREWORD: BCC & DHL

Adam Marshall – Director General, British Chambers of Commerce

Our latest Quarterly International Trade Outlook indicates that businesses in the 
UK continue to report rising costs as a result of the fall in sterling since the Brexit 
referendum. For the moment, however, many of those who export are withstanding 
pressure to raise prices – helped by stronger sales and orders abroad.

The volume of trade documentation issued by accredited Chambers of Commerce 
rose this quarter, and represents a four percent rise on the same quarter last year. The 
Index now stands at the third highest level since records began in 2004 – indicating a 
high volume of shipments of UK goods to non-EU markets around the world. 

To build on the UK’s trade position, it’s imperative that the Brexit negotiations move 
on to trade talks before the end of 2017 – with a transition period agreed and a trade 
framework that retains relatively favourable terms of trade with our largest overseas 
market, the EU27. Practical support for exporters, from trade missions and trade fairs 
through to face-to-face support in the regions, must be redoubled. 

In order to get more UK businesses trading with the world, we also need to get the 
fundamentals right here at home. Lowering the cost of business, plugging the skills 
gaps and improving connectivity by investing in our infrastructure, would clear away 
blockages to investment and growth, and allow UK firms to prosper globally.

Ian Wilson – CEO, DHL Express UK & Ireland

Now is an interesting time to be part of the UK’s export industry. Whilst it remains 
shrouded in uncertainty about what Brexit will look like and the implications for UK 
businesses large and small, those businesses are demonstrating a defiantly positive 
export performance.  

With easy access to international buyers, the world is now more connected than it 
ever has been and this latest Quarterly International Trade Outlook shows that UK 
businesses are embracing this connectivity - despite the lack of clarity that exists 
about what lies ahead. 

With rising sales and orders for manufacturers and services firms, businesses remain 
very much ready and responsive to the demand that exists both internationally and 
domestically. This readiness comes despite concerns over the increasing costs of raw 
materials and what seems to be a growing skills shortage – 70% of manufacturers 
report recruitment difficulties. 

As UK businesses continue to set aside their concerns and embrace growing trends 
such as Black Friday and Cyber Monday – now the biggest days for online and offline 
shopping - we must ensure that these businesses remain able to meet international 
demand and, in doing so, keep the UK at the forefront of buyers’ minds when shopping 
cross border.
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BCC/DHL TRADE CONFIDENCE INDEX

BCC/DHL Trade Confidence Index

Trade 
Confidence 

Index

126.51

The Trade Confidence Index currently stands at 126.51. This represents a quarterly 
increase of 2.3% on Q2 2017 and a yearly increase of 4.0% from Q3 2016.

*The index is calculated using the volume of trade documents issued by accredited Chambers of 
Commerce across the UK. Many types of exports require supporting commercial documentation. 
Chambers of Commerce issue documentation required for exports outside the EU and as a result 
have amassed significant data on UK goods exports. The TCI uses data collected from this process 
to show both an index of documentation and regional comparisons of exporting activity.

The BCC/DHL Trade Confidence Index (TCI)* is a measure of the UK’s exporting health. By 
analysing trends in the volume of trade documentation issued by accredited Chambers 
of Commerce, the TCI provides insight into the UK’s trade with countries outside of the 
European Union, particularly high growth markets such as Asia and Africa.
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REGIONAL TRADE CONFIDENCE INDEX 

Trade documentation growth by regions and nations

The Trade Confidence Index, a measure of the volume of trade documentation issued nationally, 
increased by 2.3% on Q2 2017, and increased by 4.0% on Q3 2016. The index now stands at 
126.51. After a fall in the growth of export documentation volume in Q2 2017, most regions have 
rebounded in Q3. The largest quarter-on-quarter increases were the Yorkshire and the Humber 
(27.4%), Scotland (13.3%), and the West Midlands (3.4%).
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SURVEY DATA: EXPORT SALES

Manufacturers continue to report improved export sales

The Quarterly International Trade Outlook 
survey, based on the responses of over 3,300 
exporting businesses,  shows that in the 
manufacturing sector, exporters are enjoying 
strong sales and orders in foreign markets, 
and are also reporting improvements in 
domestic sales and orders. 

In the manufacturing sector, the balance* of 
firms reporting improvements in export sales 
over the previous three months rose to +29%  
in Q3 2017 from +27% in Q2 2017. This means 
that 29 percentage points more firms reported 
an increase over a decrease. The balance of 
manufacturers reporting improved export 
orders also rose to +24% from +20% in Q2.

The services sector continues a pattern of 
slow growth which began in Q2 2016, with 
the balance of firms reporting improvements 
increasing to +14% from +13% in Q2. For export 
orders, the balance decreased for firms in the 
services sector, to +8% from +9%.

+14%    
of service firms 

report improved 

export sales in Q3

Export sales indicator highest since 2014 for manufacturers

*Balance figures are determined by subtracting the percentage of 
companies reporting decreases in a factor from the percentage 
of companies reporting increases. A score above 0% indicates 
growth while a score below 0% indicates contraction.

+29% 
of manufacturers 
report improved 

export sales in Q3

The adjacent graph shows the balance 
of firms from both the manufacturing 
and services sectors reporting an 
increase in export sales against those   
reporting a decrease since 2005.

Comparing export sales balances 
for the manufacturing sector across 
the UK’s regions and nations, the 
strongest Q3 2017 performances were 
in East Midlands at +41%, followed by 
Yorkshire & the Humber (+39%) and 
Northern Ireland (+32%). In the service 
sector, the highest balances were 
recorded in Yorkshire & the Humber at 
+29%, Scotland (+27%), and the East 
Midlands (+22%).
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SURVEY DATA: EXCHANGE RATES

Exporters continue to report price pressures

The Quarterly International Trade Outlook survey also continues to a high proportion of 
exporters facing price pressures and recruitment difficulties as an issue.

Recruitment difficulties remain high for exporters in both sectors, with 70% of exporting 
manufacturers and 51% of exporting services firms reporting problems finding the right 
people. Access to skilled manual or technical labour was a particular issue for exporters - 68% 
of manufacturers reported difficulties recruiting to these roles. A further 35% of exporting 
manufacturers reported difficulties recruiting professional and managerial staff.

Cost pressures remain a key concern for the majority of firms, with 39% of exporting 
manufacturers expecting the price of their products to increase over the next three months. 
Of these, 86% say this is due to the pressure from the cost of raw materials. Around a third of 
exporters say inflation is a greater concern than three months ago (33% in manufacturing and 
31% in services). 
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exchange rates 
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TRADE & ECONOMIC OUTLOOK

Trade and economic outlook

The Global Economy

The International Monetary Fund (IMF) 
forecasts global growth of 3.6% in 2017 
and 3.7% in 2018. The US economy 
grew by an annualised rate of 3.0% in 
Q3 2017, according to the first official 
estimate, slightly lower than the growth 
of 3.1% recorded in the previous quarter. 
China’s economy, the world’s second-
largest, grew at an annual rate of 6.8% 
in Q3 2017, higher than the government’s 
current growth target of 6.5%, but down 
from the growth of 6.9% recorded in Q2. 
The Eurozone economy grew by 0.6% in 
Q3 2017. This is down slightly from the 
growth of 0.7% recorded in the previous 
quarter.

The first official estimate of economic 
growth revealed that the UK economy 
grew by 0.4% in Q3 2017, up from the 
0.3% growth recorded in the previous 
quarter. The UK economy grew by 1.8% in 
2016 as a whole.

The BCC currently expects the UK 
economy to grow by 1.6% in 2017, 1.2% in 
2018 and 1.4% in 2019.

International Trade

The World Trade Organisation (WTO) is 
currently expecting world trade growth 
of 3.6% in 2017, up from their previous 
forecast of 2.4%. In 2018, the WTO is 
forecasting global trade growth to slow 
to 3.2%. The UK’s total trade deficit in 
goods and services narrowed by £0.7 
billion between August and September 
2017. 

The BCC currently expects UK exports to 
grow by 3.1% in 2017, 2.9% in 2018 and 
2.8% in 2019.

BCC UK Growth 
Forecast for 2017

1.6%

UK trade deficit

£9.5bn
in Sept 2017

IMF 2017 Global 
Growth Forecast

3.6%
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FACT SHEET: ETHIOPIA

Strengths of the Ethiopian market include
•    Rapid growth and poverty reduction.

•    Increased investment in infrastructure and 
major projects such as the now-completed 
Addis to Djibouti railway.

•    Young population with increasing enrolment 
into primary and tertiary education.

Cultural tips
•    Ethiopia has several ethnic groups with different 

cultures and languages, but English is the 
business language.

•    Western brands, especially football, are popular 
across the country.

•    All land is owned by the state and can only be 
leased for up to 99 years.

Essential customs tips
De-minimis value (duty free allowance): 
23 USD

When shipping alcoholic beverages 
to Ethiopia only samples are allowed, 
otherwise an Import Licence is required; 
samples cannot be sent in commercial 
quantities otherwise they will be subject 
to customs seizure.

Original invoices must also be supplied 
on shipments of any product. 

Why Ethiopia?

According to the World Bank, Ethiopia 
is the world’s fastest growing economy, 
with GDP forecast to grow by 8.3% 
in 2017. Ethiopia is currently moving 
towards a market economy through 
the privatization of many state-owned 
businesses.

Ethiopia’s exports to East Asia are 
growing rapidly, with coffee as the top 
export, followed by legumes and gold. 
However, the country is prone to famine 
due to a dependence on smallholder 
farming and economic mismanagement.

Economic snapshot (% annual 
growth rate) 2016 2017 2018

GDP 8.0 8.5 8.5

Export of goods and services 0.6 -8.0 12.8

Import of goods and services 21.7 -18.1 0.3

Inflation 7.3 8.1 8.0

Current account balance (% of GDP) -9.9 -8.3 -7.4

Opportunities for UK businesses
Ethiopia’s main imports include machinery and aircraft, metal products, electrical materials, 
petroleum products, motor vehicles, and chemicals. Other growth areas include professional 
services, consultancy, tourism, and agriculture, particularly coffee.

Area: 
1,104,300km2

Population: (2016) 
102,403,196

11 regions

Birr (ETB)

+251

Amharic

Source: International Monetary Fund, World Economic Outlook Database
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Capital and largest city 
Addis Ababa
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FACT SHEET: KENYA

Strengths of the Kenyan market include
•    High standard of spoken and written English

•    Improved infrastructure with new rail lines.

•    17.3% growth in Kenya’s UN Human 
Development Index between 1990 and 2015.

Cultural tips
•    Hierarchical society with deference to 

seniority expected

•    The threat of terrorism remains persistent

•    Corruption and counterfeiting is an issue, 
with Kenya ranking 145th on the 2016 
Corruption Perceptions Index

Essential customs tips
De-minimis value (duty free allowance): 
No De minimus. All imports liable to 
import charges

Shipments to Kenya with values 
exceeding USD 1000 and/or weighing 
over 70kgs require an Import Licence 
(IDF) and formal clearance. A Certificate 
of Conformity is also required for 
all dutiable shipments with a value 
exceeding KES 500,000 in lieu of which 
a 15% automatic penalty will be levied by 
Kenya Bureau of Standards.

Why Kenya?

With an annual GDP growth rate 
consistently above 5%, a fast-growing 
middle class, and a liberalised 
economy, Kenya offers UK businesses 
opportunities across a range of sectors.

Its location, transport links, and relative 
security make it a natural hub for regional 
markets. Kenya has focused strongly on 
developing a tech-savvy workforce to 
position itself as key hub for innovation in 
Africa, with high levels of mobile phone 
banking.

Economic snapshot (% annual 
growth rate) 2016 2017 2018

GDP 5.8 5.0 5.5

Export of goods and services 0.6 4.8 4.6

Import of goods and services -4.7 5.3 9.3

Inflation 6.3 8.0 5.2

Current account balance (% of GDP) -5.2 -6.1 -7.0

Opportunities for UK businesses
Areas of interest for UK businesses include infrastructure (high levels of investment in seaports, 
airports, and rail), energy (with recent discoveries of oil and gas), education and training, defence 
and security, and financial services (particularly consultancy).

Area: 
580,367km2

Population: (2017) 
48,655,760

 8 provinces

Kenyan Shilling 
(KES)

+254

Swahili and 
English

Source: International Monetary Fund, World Economic Outlook Database

Kenya                      
British Chamber of 
Commerce Kenya

+254 718 847 756

tradeofficer@bcckenya.org                        

www.bcckenya.org

Capital and 
largest city 

Nairobi
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FACT SHEET: TANZANIA

Strengths of the Tanzanian market include
•    Strategic coastal location bordering several 

land-locked countries with plentiful natural 
resources

•    Government continues to transition the 
economy from a planned to a market economy 

•    English is widely spoken.

Cultural tips
•    Try to learn some phrases in Swahili.

•    Tanzania ranked 116th on the 2016 Corruption 
Perceptions Index.

•    All land in Tanzania is owned by the 

Government and leased out for up to 99 years.

Essential customs tips
De-minimis value (duty free allowance): 
15 USD

Medical and dental supplies and 
equipment along with prescription 
and non-prescription drugs all require 
approval from the Tanzania Food and 
Drugs Authority (TFDA). When shipping 
non-prescription drugs to Tanzania a 
payment fee of 1.2% of the total value is 
also required on application.

Why Tanzania?

Tanzania’s economy has been growing 
steadily over the past decade, with an 
annual GDP rate of around 7%. Tanzania 
continues to do well in maintaining 
overall macroeconomic stability and is 
the twelfth largest economy in Africa.

The service sector makes up almost one 
half of Tanzania’s GDP, with agriculture and 
manufacturing each accounting for around 
one quarter of GDP. Despite steady growth, 
an estimated one third of Tanzanians are 
in poverty, and the workforce is heavily 
dependent on agriculture for employment.

Economic snapshot (% annual 
growth rate) 2016 2017 2018

GDP 7.0 6.5 6.8

Export of goods and services 10.3 5.6 6.8

Import of goods and services -1.8 4.7 10.6

Inflation 5.2 5.4 5.0

Current account balance (% of GDP) -5.6 -5.6 -6.5

Opportunities for UK businesses
Areas of interest for UK businesses include machinery and transport equipment, infrastructure, 
telecommunications, manufacturing, construction, mining, and natural gas.

Population: (2016) 
55,572,201

Area: 
947,303km2

31 regions

Tanzanian Shilling 
(TZS)

+255

Swahili and 
English

Source: International Monetary Fund, World Economic Outlook Database
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Tanzania                       
British Business Group 

Tanzania

enquiries@bbg.co.tz                        

www.bbg.co.tz

De facto capital and largest city 
Dar es Salaam



FACILITATING TRADE

The British Chambers of Commerce (BCC) sits at 
the heart of a network comprising 52 Accredited 
Chambers of Commerce in the UK, as well as a fast-
growing Global Business Network of Chambers in 
nearly 40 countries, supporting two-way trade 
between the UK and the rest of the world.

In the UK, our network brings together over 
75,000 member businesses, and engages with a 
further 200,000 non-member companies each 
year. Chambers help exporters navigate their 
way through the ever-changing regulations for 
countries where it can be time-consuming to get 
right and costly to get wrong. 

Chambers can help a company to evaluate their 
products and services for export, help them to 
select markets that could be successful and help 
to make sure that they have the infrastructure in 
place to support their exporting ambition.  We 
don’t want businesses to fall at the first hurdle, so 
our experts guide companies on how to become 
export ready.

WORKING ACROSS INSTITUTIONS

The BCC is also uniquely placed to engage 
with business organisations across the globe 
through the World Trade Organisation, the World 
Customs Organisation and the World Chambers 
Federation where the UK plays a leading role 
representing the interest of UK exporters and 
importers.  An international network of Chambers 
of Commerce across the world is also utilised 
through local Chambers who have memoranda of 
understanding in place to provide a soft landing 
for UK businesses in key trading locations. 

Accredited British Chambers of Commerce 
across the UK are authorised by Government to 
act as trade documentation issuing bodies, and 
have over 350 experts who advise exporters on 
documentation requirements.

Accredited Chambers of Commerce across the UK stand ready to help 
your businesses trade internationally.

www.britishchambers.org.uk 

Twitter: @britishchambers
Follow British Chambers of Commerce on LinkedIn  
and Google+

For information and advice on international trade visit
www.exportbritain.org.uk
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About the British Chambers of Commerce

About DHL Express

The British Chambers of Commerce (BCC) is a 
dynamic and independent business network with 
accredited Chambers in every nation and region of 
the UK, and in key markets around the world. 

Accredited Chambers are at the heart of local 
business communities, helping thousands of 
companies - of every size and sector - to grow 
and thrive. Together with our fast-growing global 
network, Chambers provide practical advice and 
support to British companies trading around the 
world. 

Chambers help businesses connect, belong, and 
succeed. For over 150 years, our business has been 
helping UK business grow.

For more information about this report, contact:

David Bharier, Business Insight Manager                   
d.bharier@britishchambers.org.uk

The British Chambers of Commerce                                                             
65 Petty France                                                                                                                       
St James’s Park                                                                                       
London                                                                                               
SW1H 9EU                                                                                               
T: 020 7654 5800

DHL Express is the global market leader in the 
international express business, specialising in time 
and day critical shipments to all corners of the world. 
The DHL Express network is composed of more 
than 220 countries and territories and has a global 
workforce of approximately 100,000 Certified 
International Specialists. 

DHL Express UK works closely with the SME market 
to help businesses grow internationally through 
export. DHL provides advice to businesses that are 
new to international trade and continues to support 
businesses throughout their export journey.  

For further information, visit: www.dhl.co.uk

DHL International (UK) Ltd                                                                                                       
Southern Hub
Unit 1, Horton Road
Colnbrook
Berkshire
SL3 0BB
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