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Foreword

A free flowing transport infrastructure is integral to the success of business in the UK yet the
focus seems never to fall on the impact to business of congestion and public transport
unreliability. This survey lays bare the reality: our roads are overly congested whilst our
railways continue to be perceived as unreliable and costly. This is costing business £17bn
per annum yet little seems to have been done to alleviate the obvious problems.

The results of this survey do however indicate a way forward. 87 per cent of businesses
indicate that they would be willing to pay some form of road pricing, a remarkable finding
considering that previous impressions have been anti road user charging. It is also apparent
that business favours improvements in punctuality and reliability on our rail network over

speed, suggesting that the current debate about investing billions into high speed rail before fixing the current network
might be premature.

The global challenge is ever more formidable. If we are to compete with the burgeoning low wage economies of Asia
and elsewhere, we must make the most of our people and their skills and the business environment in which they
operate. An efficient, effective transport infrastructure is critical to the success of our company base and to the
continuing strength of our economy.

I acknowledge that the UK Government has placed greater emphasis on investing in transport since the turn of the
Millennium but if we are to see an economic return on that investment it needs to be sustained for years to come. In our
recent working group report, ‘Transport, an investment imperative’, we suggested that public sector spending on
transport should be linked to a portion of GDP, one that is higher than the current position and more in line with some of
our major competitors. This remains our stance and the forthcoming Comprehensive Spending Review must begin to
lay the foundations for a twenty first century Britain that is characterised by a twenty first century transport network.

Business must be involved in developing solutions. There is an increasing readiness to accept new, experimental
approaches including road pricing and wider demand management initiatives. There is also a clear indication that our
business members are concerned about the planet and are prepared to look for technological solutions and accept
measures to protect our environment. The survey pre-dated the Stern Review and demonstrates that the business
community understands that economic development and grasping the environmental challenge go hand in hand.

There is widespread recognition that investment in transport infrastructure should serve both our economy and
environment and that under-investment will serve neither. Tinkering at the edges of our transport networks will see the
decline of our economy and do little to combat climate change. The right level of investment alongside fresh thinking in
a long term framework for developing the infrastructure in line with the needs of the future will serve our country, its firms
and its citizens well.

David Frost
Director General
British Chambers of Commerce
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Section 1: Executive summary

1.1. An overview of the transport networks

Every business depends upon the transport infrastructure for the successful, day-to-day running of the company.
Many businesses are completely reliant upon transport networks to receive and deliver goods, to enable company
representatives to travel in pursuit of commercial opportunity and to ensure that, on the one hand, employees have
ready access to their workplace, on the other, that employers can tap into the best pool of labour to serve the
firms’ needs. Transport networks, their efficiency and effectiveness, are key elements to global competitiveness in
an age where the margin of advantage is being squeezed ever tighter.

The UK’s Chamber network represents over 100,000 companies of all sizes, in all sectors and across the whole of
the United Kingdom. The respondents to this survey reflect that breadth and provide a valuable insight into the
overall impact of the transport system’s failings and the subsequent and consequent effect upon the economy. The
results of this survey lead us to believe that the bill paid to compensate for the infrastructure’s inadequacies
amounts to £17bn per annum in directly attributable costs and, disturbingly, for over half our respondents the cost
is rising, year on year.

1.1.1. The road network

Road congestion is the biggest transport challenge facing business today

l All companies who participated in this survey use the road transport network in the course of their business,
principally for business travel, staff commuting and the delivery and receipt of goods and documents. It is by far the
most important transport network; 82% describe it as essential to their business operations. Manufacturers,
unsurprisingly, are the most reliant on the road network; almost all of them need the road network to receive and
distribute goods. They, of all sectors, can least afford to have their competitiveness undermined.

l Over 80% feel there is a problem with road congestion which affects their business locally, regionally and nationally.
Most suggest that it is the sheer volume of traffic that is the main cause of this congestion, though poor road design
and road works also play their part. Road accidents do not help the situation and are felt to cause problems on
motorways in particular. Road congestion doesn’t just cost more directly in terms of fuel and wage bills it has a
profound effect on forward planning to make best use of expensive staff and machines. There is a knock on effect
for an articulated truck that is delayed by, say, 40 minutes during one journey; it means the next job starts late or not
at all, or a connection is missed and so on.

l Many of Britain’s roads were never built for the volume of traffic using them today and whilst businesses point to the
weight of traffic as the main cause of congestion roughly half of them point to the design and planning of roads and
their maintenance programme as major contributors to congestion. We are rapidly approaching ‘Gridlock Britain’
unless a determined effort is made to improve our roads, removing pinch points and managing the network better to
facilitate smooth flow and reliability of journey time.

1.1.2. The rail network

Punctuality and reliability of service is business’s key requirement.

l Two-thirds of businesses use the rail transport network. Greatest usage is to support business travel, 91% use it in
this way, whilst almost four in ten use it for staff commuting purposes. 
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l Given the range of other transport modes available, proportionally fewer rail users rate this travel network as
essential; most describe it as important.

l Just over a quarter of businesses have seen an increase in their rail transport usage over the last five years,
rising to 44% for those based in London. Most suggest that this is due to road congestion; surprisingly, given
the efforts to improve the safety, comfort and speed of trains! The inference here may be that the railway
industry still faces a major marketing challenge to fully convince the business community that the overall service
offer has improved. 

l Punctuality and reliability of the rail network is of greatest concern for businesses; over two-fifths feel this should
be the number one priority for improvement. There is a clear message that reliability is more important than
speed. This is closely followed by the cost of travel. Trains running on time and a simpler tariff system are the
main requirements.

1.1.3. The air network

Balancing quicker airport processing and security vigilance is a big challenge.

l Around six in ten businesses rely on the air transport network; this figure rises to four out of five manufacturers.
Approaching 90% of companies use the network for business travel purposes and around 50% use it to deliver
or receive goods and documents. The air network is seen as important by 84% of users; for 29% it is essential
to their business operations.

l Almost half of businesses have seen their air usage increase in the last five years, due principally to their
business now being more internationally focused; air transport being cheaper and a greater number of routes
being available.

l In terms of improvements in air travel, businesses would like to see transfer and waiting times reduced, the
punctuality and reliability of flight times improved and further widening of the routes on offer. Processing of
passengers and transfers are a real issue at a time when security concerns necessitate rigourous terminal
procedures. Business people accept the rigor of security required but are looking for new ways of approaching
the challenge of a threat that is unlikely to go away. 

l Gaining access to a local regional airport, either directly or as a connecting hub, is more important to
businesses than accessing Heathrow or other London airports. This response reinforces the views first
expressed in 2002 in response to the Air Services consultation.

1.1.4. The sea network

Our seaports need better access to our road and rail network.

l Whilst the sea attracts the lowest usage of all the transport networks, it is particularly important for those moving
goods. 

l 44% of our members indicated that their use of the sea network has increased in the last five years, mainly as a
result of a rise in freight requirements and a greater international business focus. Although some companies
also suggest they use the sea more now because charges are lower, the greater proportion of businesses
would like to see charges fall still further.
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l Interestingly, there is very little support, 6%, for the notion that ports are now better connected; evidence that
we have not yet got the integration of transport modes that is so often a stated objective of government and a
given for a successful economy.

1.2. UK transport infrastructure and cost to business

Infrastructure inadequacies cost business £17bn per annum.

l Right at the birth of a business venture the transport infrastructure makes a telling contribution for good or ill.
55% of those surveyed claim that the transport infrastructure is a major influence when making a decision on
business location. 

l Half the respondents believe that the UK transport infrastructure inhibits inward investment in their region, and
31% suggest that it limits their own ability to expand their business. There are hidden costs here if the location
is not able to access an effective, efficient transport infrastructure!

l However, the price to pay can be much more obvious and tangible! Over nine out of ten businesses believe
that problems with the transport infrastructure have cost them money in the last year with 85% of businesses
claiming to have experienced an increase in operating costs; 79% have experienced lost man hours and 48%
lost business. For just under half our firms the transport infrastructure has also led to recruitment difficulties.

l On average, the annual cost of transport problems per company is estimated to be £18k, rising to £27k for
those with 50 to 99 employees, £38k for those with 100 to 249 employees and £70k for those with 250+
employees. If this pattern reflects the national picture then the cost to UK business is just over £17bn per
annum.

l Worryingly, just over half the respondents believe that these costs have increased over the past 12 month. This
was the case when we last surveyed our members in late 2003. There is an unacceptable and growing price to
pay for our poor infrastructure which constantly undermines company profits and overall competitiveness.

1.3. Transport initiatives to combat congestion

Businesses will support road pricing if they get something in return; but they are sceptical that government can

design a scheme to do this.

l This results of this survey indicate that the business community is prepared to consider road pricing, particularly
if there is a trade off against other costs or if there is an investment in solutions to transport inadequacies. 46%
of businesses would support road pricing initiatives if they replace the duty on fuel. 42% say the same if they
replace road tax and 41% if there are significant improvements made to public transport prior to their
implementation.

l There is also support by over 30% of businesses for road pricing where the initiatives are used to reduce
congestion, improve road capacity and/or raise money to directly fund improvements in public transport. For
people to move out of cars and onto buses there has to be a change in the perception of their attractiveness
as a genuine alternative.
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l Business people are willing to consider road pricing but there is a great deal of scepticism about the likelihood
of it working! 48% of businesses do not believe that government can produce a road pricing scheme that
significantly reduces congestion, nor do they believe that it can produce a road pricing scheme that meets the
needs of their business. Further, 59% feel that government cannot produce a scheme that does not add an
administrative burden to business.

1.4. Planning

Planning procedures, particularly for large strategic projects take far too long.

l The vast majority of businesses indicate that the planning of the UK’s major transport infrastructure schemes
takes too many years to materialise. They suggest that they are too bureaucratic in their design and
implementation. 

1.5. Reducing carbon emissions and solving the UK’s transport problems

Business wants to tackle the environmental challenges we all face.

l Companies are clearly acknowledging the need to address environmental concerns. The development and use
of better, greener vehicle technology is generally the preferred initiative for reducing carbon emissions, followed
by greater investment in the existing road infrastructure to help minimise congestion. Smooth flowing traffic is
the objective, both in terms of reliability and its impact on reductions in carbon emissions. Better roads and
road management reducing the ‘stop-start’ regimes of towns and cities in particular are major priorities.

l A regime of tax incentives to use low emission vehicles is preferred to a range of punitive tax measures aimed
at high emission vehicles.

l The most popular solutions to the UK’s transport problems are an increase in the road capacity and better
integration of road, rail, air and sea transport modes. Improvements to the quality of public transport are the
next most popular solution, followed by further investment in the rail network and services. 

This survey, involving over 1300 of our businesses, points to the continuing problems companies face in coping
with the inadequacies of our transport networks but it also signals a readiness amongst business people to provide
solutions that serve both the economy and the environment; for both, the time to act is now and for a sustained
period well into the Twenty First Century.
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Section 2: Introduction

2.1. Background

In 2003, the British Chambers of Commerce (BCC) commissioned its first Transport Survey. It was BCC’s aim, at
the time, to formulate a policy on solutions to the high cost of and inadequate transport infrastructure in Britain. To
achieve this, it needed to more fully understand the modes of transport most important to business, the need for
improvements to the transport infrastructure, the costs to business and the economy of the transport problems
being experienced, and the opinions of business to the various transport solutions, such as road pricing, road
expansion and traffic management.

To ensure that BCC maintains an up-to-date understanding of businesses’ concerns about transport issues and
their solutions, the BCC commissioned Research by Design Ltd to undertake a second transport survey on its
behalf.

2.2. Business and research objectives

The overall business objective is to review the BCC’s transport policy, ensuring that it reflects the economic and
social costs currently incurred as a result of transport problems and considers current thinking on the solutions to
those problems. 

The specific research objectives of this study are to:

1. Determine usage and relative importance of road, rail, sea and air transport 

2. Understand the perceived impact of the current transport infrastructure on business, in terms of business costs, lost
opportunities, decisions on business growth and location

3. Establish opinion on possible solutions to the transport problems

2.3. Research methodology

The BCC chose postal surveys as its primary research methodology, using the same method as the 2003
Transport Survey. However, it also provided an on-line survey, recognising the need to keep pace with
technological changes in businesses generally as well as in survey techniques.

Accredited Chambers were asked to support the survey by supplying a random sample of 20% of their members.
To facilitate this, Research by Design Ltd supplied a template of the data fields required to support both a postal
and web based survey along with simple instructions on how to draw the sample.

2.4. Questionnaire

The questionnaire was developed by Research by Design Ltd in conjunction with BCC. The postal version was
printed as a four page folded booklet and included an introductory covering letter inviting participation in the survey
and a freepost return envelope. Both the covering letter and questionnaire provided the web address (URL) of the
online version of the survey allowing participants a choice for completion. The web survey was hosted on BCC’s
ChamberOnline website.
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2.5. Sample and response rate

In all, 43 Accredited Chambers chose to participate in the study. 39 Chambers provided data allowing a postal
questionnaire to be distributed with the remaining four supporting the online survey only. Fieldwork was undertaken
between 1st July and 31st July 2006.

Completed questionnaires, both postal and electronic, were returned directly to Research by Design Ltd for
subsequent data collection and analysis. 

Of the 10,557 postal surveys distributed, 1,261 member firms responded providing a 12% response rate. In
addition, 96 members submitted a response to the online survey providing 1,357 responses overall.

The majority of businesses who participated in the survey are smaller sized businesses; 75% have less than 50 UK
employees. 17% of businesses have between 50 and 249 employees and the remaining 8% have 250 or more
employees.

Appendix 1 provides profile details of respondents to the survey.

2.6. Analysis and reporting

This report provides the findings given by the total sample (all member businesses). It also provides the findings of
sub-groups of the total sample, defined by number of employees, annual turnover, business sector, etc, where
they are statistically significant compared to other sub-groups.

Analyses of the findings are based on all respondents less those who chose not to answer specific questions and
those who stated ‘don’t know’ or ‘not applicable’. The base (sample) size for each question is given in each chart.
Where figures within this report do not sum to 100%, this is due to rounding. *% indicates less than 0.5%.
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Section 3: UK businesses’ usage
of transport networks
3.1. Transport network summary

All those businesses who participated in the survey use the
road transport network, 66% use the rail network, 58% use
the air network and 33% use the sea network in the course
of their business. 

This summary illustrates the relative usage and importance
of each of the transport networks to business.

It highlights, for example, the degree of reliance UK
businesses have on the road network and the essential role
it plays for business travel, staff commuting and receiving
and sending goods. 82% of businesses describe it as essential.

However, the importance of the other networks can not be overlooked. Whilst there are proportionally fewer businesses
using the sea network than other networks, many sea users are heavily reliant on this mode of transport for the
movement of goods. Hence, 41% of those using it indicate that it is essential to their business operations.

Air too is important. Whilst fewer
businesses describe it as essential, the
greater number of businesses using it
for business travel as well as the
movement of goods highlights its
national importance. 

Similarly, rail attracts high levels of
usage, with 66% of all businesses
using it predominately for business
travel and staff commuting. However,
given the alternative modes of transport
that are available, road in particular, the
rail network is rated as essential by
proportionally fewer users.
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100%

Businesses using each of the transport networks

66% 58%

33%

Road Rail Air Sea

94 %
88 % 86 % 84 %

41%

14 %
6 %8%

52 %

16 %

24 %

16 %

38%

91%

49 %

87 %

60%

72%

4 %

25 %

Road Base: 1348 Rail Base: 894 Air Base: 785 Sea Base: 443

Purpose of use of each of the transport networks

For business travel For staff commuting
purposes

To receive goods
or documents

To deliver goods
or documents

As a distrubutor/
logistics provider

32%

32 %

23 %

5 %

24 %

23 %

19%

12 %

18 %

29 %

41 %

82 %

Base: Users - Road 1336, Rail 865, Air 767, Sea 436

Importance of each of the transport networks

Road

Sea

Air

Rail

Important          Very important             Essential
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The following sub-sections look in more detail at the proportion of businesses that use each of the transport
networks, their purpose of use and the importance they attribute to each mode of transport. 

3.2. The road network

For what purposes does your business use each of the following transport networks? - Road

How important are each of the transport networks you use to your business and its operations? 

Business travel is the most frequently
mentioned purpose for using the road
network; 94% of businesses stated this
compared to 88% for staff commuting,
86% for receiving goods or documents
and 84% for delivering goods or
documents. Further, 41% use it as a
distributor or logistics provider. 

This represents the typical usage of all
businesses by size except those with 0
to 4 employees and a turnover of less
than £250,000. Significantly fewer
businesses of this size use the road
network for staff commuting (59%), to receive items (75%), to deliver items (70%) or as a distributor/ logistics
provider (23%). 

Looking across industry sectors, usage is greater amongst manufacturers (97% of whom use the road network to
receive goods, 98% to deliver goods, 94% for staff commuting and 54% as a distributor/logistics provider), those in
construction (95% use the road for staff commuting purposes), those in transport/distribution/storage (94% deliver
goods, 83% as a distributor/ logistics provider) and retailers/wholesalers (95% receive goods and 92% deliver
goods on the road network).

Usage of the road network across the
UK is broadly similar, with the exception
of London, where fewer businesses
(80%) indicate that their staff commute
using the roads.

In terms of importance, the road
network is considered essential to
business operations by 82%, though
this statistic falls to 72% for those with
0 to 4 employees and a turnover of
less than £250,000, 74% for those
businesses based in London and 62%
for those in the public/voluntary
services sector.
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88 %

86 %

84%

41%

Base: Road users (1348)

 

Purposes for which businesses use
the road transport network

For business travel

For staff commuting purposes

To receive goods or documents

To deliver goods or documents

As a distributor/logistics provider

82%

12%

5 %

1 %

*%

*%

Base: Road users (1336)

 Importance of the road network

Essential

Very important

Important

Neither important/unimportant

Not very important

Not at all important
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How significant do you think the problem of road congestion is for your business locally, regionally
and nationally?

84% of those surveyed believe there is
a problem with road congestion that
affects their business locally. 42%
suggest it is a significant problem, rising
to 50% amongst businesses with 250+
employees and 58% for those based in
London. It is a significant problem to
proportionally fewer businesses with 0
to 4 employees (33%), those based in
the North West (35%) and in Wales
(33%) and those in the public/voluntary
services sector (29%).

90% feel that regional road congestion
is a problem to their business, with
40% saying it is a significant problem. 

49% of businesses based in the West Midlands say regional road congestion is a significant problem, while just
24% in Wales, 32% in Scotland and 32% of those in the public/voluntary services sector say the same.

Road congestion nationally is seen as a problem to 85% of businesses. 44% say it is a significant problem, rising
to 51% for those based in North West, 52% for those in the West Midlands and 51% of those in the manufacturing
sector.

Road congestion nationally is considered a significant problem by fewer of those in the public/voluntary services
sector (27%) and businesses based in London (28%).

What do you think are the main causes of
congestion on local roads, arterial roads, and
motorways? 

l Sheer volume of traffic 
l Road accidents
l Poor road design & planning
l Roadworks
l Other problems (please specify)
l Congestion not a problem

The sheer volume of traffic is felt to be the main cause of
congestion on local roads highlighted by 72% of
businesses. This rises to 82% for those based in the
South West and London.
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16 %

10 %

15 %

42 %

50 %

41%

40%

44 %

42%

Base: Local: 1335, Regional: 1310, National: 1262

Problem of road congestion for business

Local

Regional

National

Not a problem at all          Somewhat of a problem            A significant problem

72 %

53 %

50 %

17 %

6 %

2 %

Base: 1279

Local roads

Sheer volume of traffic

Poor road design & planning

Roadworks

Road accidents

Other problems

Congestion not a problem
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53% also attribute congestion on local roads to poor
road design and planning, rising to 62% for businesses
based in Yorkshire and Humber and 66% for those in
Scotland.

50% of businesses suggest roadworks are a main cause
of congestion (rising to 66% in Scotland) and 17% say
road accidents.

71% of businesses similarly feel that the main cause of
congestion on A roads/trunk roads is the sheer volume
of traffic, though this statistic rises to 79% for those
based in the East of England.

Roadworks are also considered a main cause of
congestion, highlighted by 58% of businesses, followed
by poor road design and planning, mentioned by 43% of
businesses (rising to 53% in the North East, 57% in the
South West and 53% for those in the retail/wholesale
sector.

32% suggest road accidents are a main cause of
congestion; 49% for businesses in the South West.

The sheer volume of traffic remains at the top of the list
of main causes of congestion on motorways, highlighted
by 76% of businesses overall, but by 83% of those
based in Yorkshire and Humber.

Roadworks are identified by 62% of businesses, rising to
78% in Scotland.

54% believe that motorway accidents are a main cause
of congestion, with this figure rising to 73% for
businesses in Wales. 68% of those in the
transport/distribution/ storage sector also highlight
problems with road accidents.

Lastly, 21% regard poor motorway design and planning
as a main cause of congestion, rising to 36% of those
businesses based in the North East.
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76 %

62 %

54%

21 %

4%

*%

Base: 1251

Sheer volume of traffic

Roadworks

Road accidents

Poor road design & planning

Other problems

Congestion not a problem

Motorways

71 %

58 %

43 %

32 %

5 %

1 %

Base: 1248

Sheer volume of traffic

Roadworks

Poor road design & planning

Road accidents

Other problems

Congestion not a problem

A roads/trunk roads
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3.3. The rail network

For what purposes does your business use each of the following transport networks? – Rail

How important are each of the transport networks you use to your business and its operations?

The rail network is used by two thirds of businesses
(66%), placing it as the second most popular mode of
transport. 

Usage of the rail network rises with size of business. For
example, just 58% of businesses with 0 to 9 employees
use rail, rising to 66% of those with 10 to 49 employees,
77% for those with 50 to 249 employees and 82% for
those with 250+. Usage is proportionally greatest
amongst those in the public/voluntary services (84%) and
business services (75%) sectors and also those based in
London (86%) and Scotland (78%).

Businesses are principally using the rail
network for business travel. Overall 91% of
businesses using rail use it for this purpose.
This figure rises to 97% in Wales, 95% in the
East of England and North East, and 94% in
the Midlands and London, and falls to 85%
in Scotland and 84% in the South West. 

Additionally, 38% of businesses using rail
have staff that use it for commuting
purposes (rising to 58% in London and 55%
amongst those in the public/voluntary
services sector, and falling to 25% in the
East Midlands, 22% in the East of England
and 23% for those in the marketing/media
sector), 16% use it to receive goods or
documents (rising to 30% in Scotland and
falling to 9% in the West Midlands) and 14%
to deliver them (26% in Scotland). 

Overall, rail is important to 74% of rail users;
essential to 18% (rising to 32% of
businesses with 250+ employees and 36%
of businesses in London). 
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58 %
66%

77 % 82 %

0  to  9 10  to  49 50  to  249 250  +

                            Base: 1351 

 Businesses that use rail

Number of UK emloyees

38%

16 %

14 %

6%

91 %

Base:  Rail users (894)

Purposes for which business use
the rail transport network

For business travel

For staff commuting purposes

To receive goods or documents

To deliver goods or documents

As a distributor/logistics provider

18 %

24%

32 %

14 %

9 %

3 %

Base: Rail users (865)

Importance of the rail network

Essential

Very important

Important

Neither important/unimportant

Not very important

Not at all important



23

Over the last 5 years, would you say that your
business’ use of rail transport has increased,
remained the same or decreased? 

If your rail usage has increased, why is that?

27% of businesses claim that their use of the rail network
has increased, rising to 44% for those based in London. 

Usage has risen mainly as a result of the road network
being too congested; 74% of businesses suggest this.
19% also indicate that it is now cheaper and 12% say the
network is now more extensive.

Additionally, other reasons given for increased rail
usage include business growth and/or an increase
in staff levels, safety, comfort, convenience and
speed of trains and direct access to and from city
centres, especially London. 

In order of priority, which aspect of the rail
network do you consider needs improving
the most? (PLEASE RANK THE
FOLLOWING FROM 1 TO 5, WHERE 1=
HIGHEST PRIORITY FOR IMPROVEMENT
AND 5=LOWEST)

Overall, punctuality and reliability are the most
important improvements
needed on the rail network;
42% of businesses
highlighted these as their top
priority. Closely following are
lower fares, with 39% of
businesses selecting this.

Routes on offer follow, then
seating and comfort. Speed
of trains is the least
important aspect of the rail
network in terms of
improvements needed.

Businesses’ views on rail
improvement priorities are
broadly similar across the
UK.
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 Base: 947

Business use of rail transport over the last 5 years

Increased
27%

Remained
the same

57%
Decreased

16%

74%

19 %

12 %

7 %

7 %

6%

5 %

5 %

3 %

3 %

4 %

Base: Those whose rail use has increased (244)

 

Road network is too congested

Rail transport is cheaper

Rail network is now more extensive

Business growth, more staff travel

Safety, comfort, convenience, speed

Access to city centres/London

Able to work on train

Improvements to rail services

Rail freight requirements increased

Parking costs/congestion charge

Other reasons

Reasons for rail usage increase

38 %

9%

10%

22 %

29%

25 %

17%

17 %

23 %

24 %

19 %

27%

26 %

19 %

16 %

12%

39 %

17 %

8%

6 %

4%

23%

7 %

19%

42 %

Base: 1008 to 1053

4 th 3 r d 2n d

Priority of rail transport improvements needed

Punctuality/reliability

Lower fares

Routes on offer

Seating and comfort

Speed of trains

5th - Lowest priority 1st - Highest priority
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3.4. Air network

For what purposes does your business use each of the following transport networks? – Air

How important are each of the transport networks you use to your business and its operations?

Overall 58% of businesses use air travel, though this rises
to 78% amongst businesses with 250+ employees, 78%
for those in manufacturing, 80% in the transport/
distribution/storage sector and 84% of those based in
Scotland.

Businesses using the air network use it predominately for
business travel; 87% indicate this nationally though the
statistic rises to 92% amongst those based in London,
93% in the North West, 94% in Scotland and 96% in
Wales. It is lowest in the South East at 81%. 98% of those
in the construction sector use it for business travel.

Receiving and delivering goods or
documents via air are also important to
around half of businesses, though the
receipt of goods rises to 68% amongst
retailers/wholesalers and 71% for
manufacturers. The delivery of goods
rises to 72% for those in the
manufacturing sector.

16% of businesses use air transport as a
distributor/logistics provider, rising to 23%
amongst manufacturers and 33%
amongst those in the
transport/distribution/storage sector. 8%
of businesses use air transport for staff
commuting purposes, though this rises to
16% for those based in Scotland.

84% of air transport users describe the
air network as important; 29% say it is
essential, rising to 35% for those based
in the South East, 37% in the East of
England and 38% in the West Midlands.
36% in the transport/ distribution/storage
sector and 40% of those in
manufacturing also say that it is essential
to their business operations.
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47 %
61 %

68%
78%

0  to  9 10  to  49 50  to  249 250  +

Base: 1351

Businesses that use air

Number of UK employees

87 %

52 %

49 %

16 %

8 %

Base: Air users (785)

Purposes for which businesses use
the air transport network

For business travel

To receive goods or documents

To deliver goods or documents

As a distributor/logistics provider

For staff commuting puroses

29 %

23%

32 %

9 %

5 %

2%

Base: Air users (767)

Importance of the rail network

Essential

Very important

Important

Neither important/unimportant

Not very important

Not at all important
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Over the last 5 years, would you say that your
business’ use of air transport has increased,
remained the same or decreased? 

If your air usage has increased why is that? 

46% of businesses have seen their use of the air
transport network increase in the last five years. 

A greater proportion of businesses with a turnover over
£10m have seen their use increase; 58% claim such a
rise. By contrast, those showing a decrease in use are
particularly those with 0 to 4 employees and a turnover

under £250; 12% say their usage has
fallen in the last five years. 

Usage across the regions is fairly
similar.

57% attribute their increase in usage
to their business being more
internationally focused, 49% to the
reduced cost of air transport, 46% to
the wider availability of routes and
26% to increased freight
requirements.

In order of priority, which aspect of air transport do you consider needs improving the most?
(PLEASE RANK THE FOLLOWING FROM 1 TO 5, WHERE 1= HIGHEST PRIORITY FOR
IMPROVEMENT AND 5=LOWEST)

The greatest priority that
businesses see for the air
transport network is an
improvement in transfer and
waiting times; 31% of
businesses highlighted this as
their highest priority. The
proportion choosing
punctuality/reliability, routes on
offer and lower fares is fairly
similar at just over a fifth.

Seating and comfort are a
lesser concern for businesses.

A greater proportion of
businesses in the South East
(37%), East Midlands (41%)
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Base: 851 

Business use of air transport over the last 5 years

Decreased
5%

Increased
46%

Remained
the same

49%

57 %

49 %

46%

26 %

8 %

Base: Those whose air use has increased (387)

Business more internationally focused

Air transport is cheaper

More routes are now available

Air freight requirements increased

Other reasons

Reasons for air transport usage increase

9 %

38%

17 %

19 %

16 %

20%

21 %

19 %

24 %

22 %

21 %

16%

24%

23%

22 %

18%

15%

23 %

23 %

24 %

10%

17%

10 %

17%

31%

Base: 883 to 900

4th 3rd 2nd

Priority of air transport improvements needed

Transfer/waiting times

Punctuality/reliability

Routes on offer

Lower fares

Seating and comfort

5th - Lowest priority 1st - Highest priority



and those in the public/voluntary services sector (53%) give highest priority to improvements in transfer/waiting
times at airports. By contrast, punctuality and reliability are ranked highest priority by those in Scotland (36%) and
lower fares are top priority for those in Yorkshire & Humber (33%) and those in the North East (36%).

How important is it for your business to
access the following airports either directly or
as a connecting hub?

l Heathrow
l Other London airports (Gatwick, Luton,

Stansted, City)
l Your local regional airport

Access to a local regional airport is of greater
importance to businesses than access to Heathrow
or other London airports, as the chart below
demonstrates. 

68% of businesses claim that direct access to their
local regional airport or access as a connecting hub
is important; for 27% it is seen as essential. 

A greater proportion of businesses with 250+ employees and a turnover of £10m+ describe access to their local
regional airport as essential (41% compared to just 17% of those with 0 to 4 employees and a turnover less than
£250k). 

Similarly, 33% of current users of aviation describe these airports in this way compared to just 11% of non-users.
Regional airports are also considered essential for 40% of businesses in the North East, 41% in the North West,
42% in Scotland and 41% of those in the transport/ distribution/storage sector.

Heathrow is considered important to 40% of businesses; essential to 12%, rising to 20% amongst those with 250+
employees and a turnover of £10m+, 24% of those based in Scotland and 33% in London. 

Though important, the other London airports are viewed as essential by proportionally fewer businesses; 9% of all
businesses classify them in this way, 14% of those with 250+ employees and a turnover of £10m+, 17% of those
in the transport/distribution/storage sector and 22% of those based in London and the East of England. 

3.5. Sea network

For what purposes does your business
use each of the following transport
networks? – Sea

How important are each of the
transport networks you use to your
business and its operations?

33% of businesses use the sea transport
network, rising to 46% amongst retailers/
wholesalers, 64% amongst those in
transport/distribution/storage and 67% for
those in manufacturing. 
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18%

18 %

19 %

23 %

10 %

11 %

27%

12 %

9 %

                             Base: 955 to 961

Importance of each of the transport networks

Local regional
airport

Heathrow

Other London 
airports

Important        Very Important           Essential   

72 %

60 %

25 %

24 %

4 %
Base: Sea users (443)

Purposes for which businesses use
the sea transport network

To receive goods or documents

To deliver goods or documents

For business travel

As a distributor/logistics provider

For staff commuting puroses
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Sea users predominantly use this transport
mode to receive and/or deliver goods. 25%
also use it for business travel and 24% as a
distributor/ logistics provider. 

Geographically, there is only one statistically
significant difference in usage that is
noteworthy; some 55% of sea users in the
South West indicate that they use the
network for business travel purposes. 

In terms of industry sectors, 66% of those in
business services and 67% in consumer
services use the sea network for the same
reason.

83% of sea transport users describe the sea network as being important. For 41% it is essential, rising to 54% for
those in the retail/wholesale sector and 57% for those in the transport/distribution/storage sector.

Over the last 5 years, would you say that your
business’ use of sea transport (e.g. tankers,
container ships, passenger services including
ferries) has increased, remained the same or
decreased?

If your sea usage has increased, why is that? 

44% of businesses indicate that their usage of the sea
network has increased in the last five years, rising to 53%
amongst those in the North West and 58% in Yorkshire
and Humber. This figure also rises for those in the
manufacturing and retail/wholesale sectors
(54%) and those in the transport/
distribution/storage sector (58%).

This increase in usage is most commonly
attributed to an increase in freight
requirements and a greater international
business focus, mentioned by 66% and
53% of businesses, respectively. However,
25% have also been influenced in their use
by the cheaper prices and 6% by the
greater number of routes available and the
better connections of ports to other
transport networks.
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41 %

19 %

23 %

9 %

6 %

2 %
Base: Sea users (436)

Importance of the sea network

Essential

Very important

Important

Neither important/unimportant

Not very important

Not at all important

 

 

Base: 535

Business use of sea transport over the last 5 years

Decreased
8%

Increased
44%

Remained
the same

48%

66 %

53 %

25 %

6 %

6 %

8%

Base: Those whose sea use has increased (231)

Sea freight requirements increased

Business more internationally focused

Sea transport is cheaper

More routes are now available

Ports now better connected to 
other transport networks

Other reasons

Reasons for sea transport usage increase
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In order of priority, which aspect of sea transport do you consider needs improving the most?
(PLEASE RANK THE FOLLOWING FROM 1 TO 5, WHERE 1= HIGHEST PRIORITY FOR
IMPROVEMENT AND 5=LOWEST)

Businesses suggest that the highest priority for improvements to sea transport is the lowering of fares and charges;
40% identified this as their top priority. 

Loading/waiting times, routes on offer, and punctuality and reliability follow, placing seating and comfort lowest
priority.

Looking across industry sectors, the most noteworthy difference in views is seen in the retail/wholesale sector
where 33% place punctuality and reliability as their top priority.
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5%

62 %

15 %

21%

23%

20%

13 %

18 %

25%

19 %

29 %

12 %

22 %

29%

22 %

20 %

7%

18 %

25%

21%

6 %

10 %

7 %

11 %

40 %

Base: 465 to 499

4th 3rd 2nd

Priority of sea transport improvements needed

Transfer/waiting times

Punctuality/reliability

Routes on offer

Lower fares

Seating and comfort

5th - Lowest priority 1st - Highest priority



Section 4:
UK transport

infrastructure and its
effect on business
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Section 4. UK transport
infrastructure and its effect on
business
4.1. Influence of the transport infrastructure on business

How strongly do you agree or disagree with each of the statements about the UK’s transport
infrastructure shown below. 

The UK’s transport infrastructure…
l meets our business needs fully
l is a major influence on our decision on business location
l limits our ability to expand our business
l inhibits inward investment in our region

Overall, 55% of businesses agree that the UK’s transport infrastructure is a major influence on their decision on
business location, though this statistic rises to 66% amongst those in the transport/distribution/storage sector.

50% agree that the infrastructure inhibits inward investment in their region, rising to 59% for those with a turnover in
excess of £10m and 64% for those based in the North East.

Views are more mixed as to whether the UK’s transport infrastructure limits their ability to expand their business,
with 31% suggesting that it does and the same proportion indicating that it does not. A greater proportion of
businesses with a turnover of between £500,000 and £1m (41%) suggest that the infrastructure limits their
expansion. 

53% of businesses disagree that the UK’s transport infrastructure meets their business needs fully, rising to 66%
amongst those with 250+ employees and a turnover of £10m+.

5% 12 %

15 %

27 %

33 %

28 %

32 %

38 %

22 %

40 %

34%

23 %

22 %

16 %

8%4%

20 % 3%

15 %

Base: 1255 to 1340

Extent agree or disagree that the UK’s transport infrastructure …

is a major influence on
our decision on

business location

inhibits inward
investment in our

region

limits our ability to
expand our business

meets our business
needs fully

DK  Disagree             Neither                            Agree                        Strongly
agree

Strongly                  Disagree
disagree
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4.2. Business problems as a direct result of the transport infrastructure

Does your business experience any of the following problems as a direct result of the UK’s transport infrastructure,
and if so, how significant would you say the impact is?

85% of businesses experience increased operating costs as a direct result of the UK’s transport infrastructure and
these costs have a significant impact for 36%; 49% for those in the transport/distribution/storage sector.

Similarly, 79% experience loss of man hours, with 23% saying this has a significant impact; 33% for those in the
construction sector.

48% of businesses experience loss of business. For 9% this has a significant impact, rising to 17% of those in the
East of England.

47% experience recruitment difficulties as a result of the transport infrastructure; for 11% these have a significant
impact, rising to 19% for those with 50+ employees. 

 

15%

21 %

52 %

53 %

49%

56 %

39%

36 %

23%

9 %

11 %

36 %

Base: 1186 to 1330

 

 
85% 

 
 
 
 

79% 
 
 

 
48% 

 
 
 
 

47% 

Experience of problems as a direct result of
the UK’s transport infrastucture

Total
experiencing

impact

Increased operating
costs

Loss of man hours

Loss of business

Recruitment
difficulties

Don’t know           No impact        Yes, some impact           Yes, significant



4.3. The cost to business

Approximately, how much have problems with the UK transport infrastructure cost your business in
the last 12 months (e.g. in terms of loss of man hours and business, increased operating costs,
recruitment difficulties)? 

92% of businesses believe that the problems
associated with the UK transport infrastructure
over the last 12 months have resulted in real
cost to their business. While 27% suggest that
this cost is under £2.5k, 35% indicate that it is
£10k or more and 9% say it is £50k or more.

On average, the estimated cost to business is
£18k. 

However, the differences in costs across
businesses are striking, particularly when
examined according to their number of
employees. For example, while the average
cost for those with 0 to 4 employees is £4k,
this rises to as much as £70k for those with
250+ employees. 

Further, looking across the industry sectors, it is
businesses whose principal activity is
transport/distribution/storage that suffer the
highest costs. Their costs are almost twice the
average at £33k. Other sectors that report
higher than average costs are manufacturing
(£22k), construction (£22k) and retail/ wholesale
(£19k).

Looking across the regions, businesses based
in the North West report the highest average
costs of £26.5k, followed by London at £24k
and the East Midlands at £21k.
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8 %

27 %

17 %

13 %

14 %

12 %

5 %

4 %
Base: All those able to estimate the cost (1235)

Cost resulting from problems with UK’s transport
infrastucture

Nothing

Under £2,500

£2,500-£4,999

£5,000-£9,999

£10,000-£19,999

£20,000-£49,999

£50,000-£99,999

£100,000 and over

 

£70 ,000

£37 ,900

£27 ,5 0 0

£15 ,200
£8 ,600

£4,100

0  to  4 5  to  9 10  to  49 50  to  99 100  to  249 250+

Base: All those ab le to est imate the  cost (1235)

Costs attributed to the UK’s transport
infrastructure

Number of employees
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And is this an increase, decrease or the same amount as the cost to your business in the previous
12 months? 

52% of businesses believe that costs have increased over the past 12 month, while 46% suggest they have
remained the same. Just 2% suggest that they have decreased.

A greater proportion of hotels and restaurants (70%) and those in the transport/distribution/storage sector (62%)
claim that costs have increased compared to those in other sectors.

 

 

Base: 913

Change in costs over the past 12 months

Increase
52%

Decrease
2%

Same amount
46%
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Section 5:
Government 

transport initiatives



Section 5: Government transport
initiatives
5.1. Road pricing

The Government’s road pricing initiatives include toll roads, congestion charging, pay per mile, etc.
Which of the following, if any, do you consider to be the main circumstances under which you would
support the principle of road pricing? (PLEASE TICK NO MORE THAN 3)

Given a range of possible road pricing initiatives to help combat congestion, 46% of businesses indicate that they
would consider supporting the principle of road pricing if it replaces the duty on fuel. This statistic rises to 62%
amongst those in the transport/ distribution/storage sector, 57% in the retail/wholesale sector, 58% of those in the
East Midlands, 60% in the South West and 64% in Wales.

42% would support road pricing if it replaces
road tax and 41% would support it if
significant improvements are made to public
transport prior to implementation, rising to
53% amongst those in the public/voluntary
services sector.

39% would support it if it is used to reduce
congestion, rising to 57% of those in London. 

35% would support it if road capacity is
significantly improved as a result, and 34% if
the money raised is put directly into improving
public transport, rising to 54% amongst those
in the public/voluntary services sector and
50% in Wales.

29% would support road pricing if it does not
add administrative burdens to businesses,
rising to 38% in the West Midlands. 

13% of businesses would not support the
principle of road pricing under any
circumstances.
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46 %

42%

41 %

39 %

35%

34 %

29 %

13%

Base: 1348

Circumstances under which road pricing measures
would be supported

If replaces fuel duty

If replaces road tax

If significant improvements are made
to public transport

If used to reduce congestion

If road capacity is significantly improved

If money raised is put directly into
improving public transport

If does not add administrative
burdens to businesses

Would not support under
any circumstanes
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Do you believe that the government can produce a road pricing scheme that..?

…significantly reduces congestion
…meets the needs of your business
…does not add to the administrative burden of your business

Overall 44% of businesses believe that government can produce a road pricing scheme that significantly reduces
congestion, at least in part. However, a greater proportion (48%) feel that it is unable to do this and 8% are unsure. 

Similarly, 48% do not believe the government can produce a road pricing scheme that meets the needs of their
business. Further, 59% feel that it can not produce a scheme that does not add an administrative burden.

Views are broadly similar by business size and by geographic location.

8%

15%

16 %

48 %

59 %

39%

33 %

19 %

5%

6 %

48 %

4%

Base: 1310 to 1330

Whether believe that government can produce
a road pricing scheme that …

significantly reduces
congestion

meets the needs of
your business

does not add to the
administrative burden

of your business

Don’t know                  No, not at all                Yes, in part                   Yes, totally       



5.2. Possible solutions to transport problems

How strongly do you agree or disagree with each of the statements below about the UK’s planning
of transport infrastructure schemes? 

The UK’s major transport infrastructure schemes…
…are developed in a timely and appropriate manner
…take too many years to materialize
...are too bureaucratic in their design and implementation

The vast majority of businesses believe that the planning of the UK’s major transport infrastructure schemes take
too many years to materialise. 93% agree with this, 47% strongly, rising to 60% for those based in the East of
England and 59% of retailers/wholesalers. 

Four-fifths also agree that these major transport schemes are too bureaucratic in their design and implementation.
Just 9% would agree that such schemes are developed in a timely and appropriate manner; 75% disagree.
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43 %

14 %

15 %

46%

41 %

5%

42 %

32 %

5% 47 %

4 %

Base: 1256 to 1306 

Extent agree or disagree that the UK’s
major transport infrastructure schemes …

take too many years
to materialise

are too bureaucratic in
design & implementation

are developed in a timely
and appropriate manner

Strongly disagree              Disagree              Neither             Agree             Strongly agree
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5.3. Reducing carbon emissions

It is generally agreed that the UK needs to reduce its carbon emissions. From your business’
perspective, please rank in order of priority, those initiatives that you most favour to achieve this?
(PLEASE RANK THE FOLLOWING FROM 1 TO 5, WHERE 1= HIGHEST PRIORITY FOR
IMPROVEMENT AND 5=LOWEST)

Of the five options given, the development and use of better, greener vehicle technology is the most popular
initiative; 37% of businesses ranked this as their most favoured option, rising to 49% amongst those with a turnover
of between £250k and £500k. 

Greater investment in the existing road infrastructure to help minimise congestion follows at 35%; rising to 48%
amongst retailers/wholesalers.

Next, 20% give highest priority to tax incentives to encourage the use of green vehicles; rising to 27% in the West
Midlands and falling to 13% in the East of England and 7% in Wales.

While 11% give flexible working practices highest priority, this increases to 20% for those with a turnover under
£100k.

Tax penalties for high carbon emission vehicles are least favoured, and are positioned in fifth place, lowest priority,
by 41% of businesses.

 

6%

41 %

11%

18 %

19 %

24 %

20%

20%

16 %

25 %

19 %

19 %

27 %

18 %

31 %

16 %

10 %

35%

21 %

11 %

10 %

31 %

13%

5%

37%

Base: 1313 to 1322

4 th 3 r d 2n d

Priority of measures to reduce carbon emissions

Better, greener vehicle
technology

Investment in existing
road infrastructure to
minimise congestion

Tax incentives
encouraging the use of

green vehicles

Encoouraging more
flexible work practices

Tax penalties for high
carbon emission vehicles

5th - Lowest priority 1st - Highest priority



5.4. Transport solutions

Which of the following transport solutions do you think would most favour your business? (PLEASE
TICK NO MORE THAN 3)

The most popular solutions to the UK’s transport problems is an increase in the road capacity and better integration
of road, rail, air and sea transport modes; 60% of businesses selected these two measures. 

Increased road capacity receives particular support from those in the transport/distribution/storage sector (74%),
but is favoured by fewer businesses with 0 to 4 employees and a turnover of less than £250k and those based in
London (49%).

More of those in Wales and Scotland favour better integration of the various modes of transport (74% and 72%
respectively).

Improvements to the quality of public
transport is the third most popular solution
at 54%, though this statistic rises to 75%
amongst those in the consumer services
sector, 70% in the public/voluntary
services sector and 62% in the business
services sector.

43% of businesses would like further
investment in the rail network and services,
rising to 50% for those in the business
services sector, and 34% would like further
use of demand management measures,
such as use of hard shoulders and
variable speed control, rising to 44% in the
East Midlands, 48% in the South West
and 56% in Wales.

Just 9% want an increase in the use of
road pricing, rising to 20% in the South
West, and 6% want an increase in runway
capacity at airports.
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60 %

60 %

54 %

43%

34 %

9 %

6 %

Base: 1334

Transport solutions most favoured by business

Increase in road capacity

Better integration of the various
modes of transport

Improvement in the quality of public
transport

Further investment in the rail network
and services

Further use of demand management
measures

Increase in the use of road pricing

Increase in runway capacity
at airports
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Appendix 1 – Sample profile

In total 1,261 members responded to the postal survey providing a 12% response rate. In addition, 96 members
submitted a response to the online only invitation providing 1,357 responses overall.

The majority of businesses who participated in the survey are smaller sized businesses; 75% have less than 50
UK employees. 17% of businesses have between 50 and 249 employees and the remaining 8% have 250 or
more employees.

Employee size

47% of businesses report an annual turnover in excess of £1 million. 31% have a turnover of between £100,000
and £1m and 14% have a turnover under £100,000.

Annual turnover

The largest sector represented in this survey is the business services sector with 29% of these businesses
participating. This is followed by manufacturing at 16% and retail/wholesale at 10%.

Primary business sector
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ix

 1
 –
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e

Sole trader 2%

1 – 4 21%

5 – 9 17%

10 – 49 35%

50 – 99 10%

100 – 249 7%

250 – 499 2%

500+ 6%

Under £100,000 14%

£100,000 - £249,999 9%

£250,000 - £499,999 10%

£500,000 - £999,999 12%

£1m - £9.999m 35%

£10m + 12%

Don’t know/prefer not to say 8%

Business services 29%

Manufacturing 16%

Retail/Wholesale 10%

Construction 8%

Transport/Distribution/Storage 7%

Other services 7%

Public/Voluntary Services 6%

Marketing/Media 5%

Consumer Services 4%

Hotels/Restaurants 3%

Agriculture/Fishing/Mining 1%

Not specified 6%



43

G
o

ve
rn

m
en

t 
st

at
is

ti
cs

G
o

ve
rn

m
en

t 
st

at
is

ti
cs

G
o

ve
rn

m
en

t 
st

at
is

ti
cs

G
o

ve
rn

m
en

t 
st

at
is

ti
cs

A
p

p
en

d
ix

 2
 Q

ue
st

io
nn

ai
re

 S
am

p
le

Appendix 2 – Questionnaire Sample

BCC TRANSPORT SURVEY 2006
In order to ensure continuing pressure is placed on government to provide businesses with an
effective transport infrastructure, we would appreciate knowing your views on the following
transport issues.

Please  complete  this  questionnaire  and  return  it  in  the  enclosed  freepost envelope or
alternatively complete it on-line at http://www.chamberonline.co.uk/transportsurvey2006.

Thank you.
TRANSPORT USE/NEEDS

Q1 For what purposes does your business use each of the following transport networks?

Rail Road Air Sea

To receive goods or documents o o o o

To deliver goods or documents o o o o

For business travel (i.e. to attend meetings, visit clients, etc.) o o o o

For staff commuting purposes o o o o

As a distribution/logistics provider o o o o

Don’t use at all o o o o

Q2 How important are each of the transport networks you use to your business and its operations?

Neither
important nor Not very Not at all

Essential Very important Important unimportant important important Don’t know

Rail o o o o o o o

Road o o o o o o o

Air o o o o o o o

Sea o o o o o o o

Q3 How strongly do you agree or disagree with each of the statements about the UK’s transport infrastructure
shown below.

The UK’s transport infrastructure... Strongly Neither agree Strongly Don’t 
agree Agree nor disagree Disagree disagree know

...meets our business needs fully o o o o o o

...is a major influence on our decision on business location o o o o o o

...limits our ability to expand our business o o o o o o

...inhibits inward investment in our region o o o o o o

Q4 Does your business experience any of the following problems as a direct result of the UK’s transport
infrastructure, and if so, how significant would you say the impact is? 

Yes, t’noD,seYtnacifingis
impact some impact No impact know 

Loss of man hours o o o o

Increased operating costs (e.g. fuel) o o o o

Recruitment difficulties o o o o

Loss of business (e.g. contracts & new opportunities) o o o o

Q5 How significant do you think the problem of road congestion is for your business locally, regionally 
and nationally? 

A significant problem Somewhat of a problem Not a problem at all Don’t know

Local o o o o
Regional o o o o
National o o o o

ROAD ISSUES


